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 Few online financial literacy resources designed 
specifically to help low-income youth go to 
postsecondary education (PSE) 

 School Cents: online, interactive modules for low-
income youth about the general and financial 
aspects of PSE decision-making 

 
 
 

 

SCHOOL CENTS 
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 Leveraged existing collaboration  
(BGCC and SRDC) 

 Designed to be completed independently but piloted 
using a mentored model  

 Storytelling approach 

• Cam – Is PSE a good investment for me? 

• Eli – How much will PSE cost, and where do I find the 
money? 

 Interactive features putting youth at the center of the 
decision-making process 

Key features 
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 Embedded evaluation – focus for today 

 What do we mean by embedded? 

• Evaluation integrated within content development 
and design phases 

• Data collection embedded within modules – seamless 
for youth 

 So what does an embedded evaluation actually 
look like? 

Key features 
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Embedded evaluation example #1 
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Embedded evaluation example #2 
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Embedded evaluation example #3 
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Other interactive features 
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 the youth who participated? What about the youth who 
didn’t?  

 their self-reported general money management habits 
and behaviours? 

 the sources they would likely use to pay for PSE? 

 how they assess the Pros and Cons for pursuing PSE? 

 their satisfaction levels with School Cents? 

 changes in youth after School Cents? 

 
 

What did we find out about… 
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 Increased knowledge of: 
 costs and benefits of PSE 
 sources of money for PSE 
 student financial aid & scholarships 
?  managing student debt 

 

 Increased confidence in: 
  finding ways to pay for PSE  
  ability to apply for student financial aid 
?   budgeting effectively to manage student debt 
   repaying student loans 

 

 Changes in behavioural intentions: 
  intention to apply for financial aid 
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 Embedded evaluation is the way to go, whenever 
possible 

 Importance of leveraging existing partnerships,  
resources/tools, and data sources 

 Selecting questions/indicators that can be used for 
comparison 

 Modules recently made available publically on 
BGCC website  

 Expanding opportunities to develop and test 
additional modules (new content, new populations, etc.) 

 

Learnings and next steps 
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School Cents: 
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